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as much a part of modern business as bookkeeping or payday. Very little business is done without it. It is a part of the machinery of diffusion, of marketing, like solid merit in the wares, like the eternal struggle that is going on throughout the world to make things better and cheaper than one's rivals which is such a mighty agency in the progress of civilization and the lifting and broadening of the standard of comfort and convenience among hundreds of millions of people. If goods are to be manufactured to meet the demands of modern civilization, they must be sold. Advertising is a part of the selling machinery. It is just as worthy and dignified, if it be done honestly, as the honest day's work of the man in the mill making the goods. To sneer at advertising is to sneer at civilization itself. Because you do not happen to need advertising in your particular field of activity, would you condemn it in all others? In your country you perhaps need no overcoats; then it must be ridiculous and grotesque in your eyes to wear overcoats in more rigorous climes.
More than anything else in the world, advertising has served to make industrialism, commercialism, the handmaidens of literature, of art, of science, of the diffusion of knowledge and culture among the human mass. So, please do not take advertising out of our modern life. If you